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More Americans positive towards Sweden during the past year
Despite the surge of misleading media reports and social media discussions in North America about Sweden a new study from the Swedish Institute shows that more than one American in four has acquired a more favourable image of Sweden over the past year. Many Americans associate Sweden with issues such as innovation, sustainability, education and respect for human rights.
The study is based on a questionnaire undertaken in Canada and the US. It shows that Sweden has a strong image in both countries and that there are only small regional differences. It is primarily young people in metropolitan areas that have acquired a more favourable image of Sweden over the past year.
“The results are very interesting and indicate that the ties between Americans and Swedes are still strong. It is clear that many people in North America appreciate issues of importance to Sweden, such as innovation, sustainability, education and respect for human rights. This means that the conditions are good for further exchanges and new partnerships, says Annika Rembe, Director-General of the Swedish Institute.
“Naturally, the increase in negative reporting about Sweden with misleading information is worrying and is something we have to continue monitoring. For the time being, however, we can see that this narrative is not having any great impact, says Annika Rembe.
The study shows that:
· 51% of respondents in the US and 56% in Canada are very favourably disposed toward Sweden.
· In a comparison with the Netherlands, Germany and the other Nordic countries, Sweden ranks highest in terms of how well the country is perceived. 

· 29% of respondents in the US and 15% of respondents in Canada replied that they had acquired a more positive image of Sweden over the past year. The reason is said to be issues relating to Sweden's economy, the Swedish model, innovation, sustainability and education. In both countries, 6% state that they have acquired a more negative image, mainly in connection with migration issues.
· 7% of the US population and 5% of the Canadian are highly critical of Sweden. 

· Those who state that they consume a great deal of media are those who are most positively inclined towards Sweden. This suggests that the increased proportion of exaggerated and sometimes erroneous media reports and social media discussions about Sweden, for the time being, has not had any effect on the general public as a whole.
· There are only limited regional differences. There is however a pronounced difference between large and small urban areas. Highly educated young people in bigger cities tend to take a more positive view of Sweden.
· Young people are the ones who say they have changed their image the most, both in a positive and in a negative direction.
The study and the analysis were carried out in May–October 2017. The survey company Netigate/CINT provided web panels in the respective countries. The number of respondents who replied to the questionnaires was 3,278 in the US and 2,709 in Canada. The selection of respondents was representative in terms of sex, age and region. The dropout rate (the proportion of respondents who began but failed to complete the questionnaire) was approximately 12–15%.
The Swedish Institute (SI) is a government agency that promotes interest and confidence in Sweden around the world.  It seeks to establish cooperation and lasting relations with other countries through strategic communication and exchange in the fields of culture, education, science and business.
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